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X TRAPY

Lights made from sheeps’ stomachs, cowhide benches ‘'named’ after the cows
that died to make them - furniture designer Julia Lohmann wants to bring us
face to face with the origins of the animal products we use. By Josh Sims

A BEASTLY
BUSINESS

Looking at adisplay of Julia Lohmann's
dramatic lighting design, most people
were taken aback by its beauty. The
glow from the sparsely veined, almost
papyrus-like balls was warm and dif-
fuse. Many could imagine having one
suspended over their stylish urban din-
ner-tables - until they read the accom-
panying caption. The name, Flock, was
a clue; Lohmann's lighting was made
from 50 preserved sheep stomachs.

Callit a new take on recycling, or, for
some, just plain unpleasant, but since
she graduated in 2004 from the Royal
College of Art - where she studied prod-
uct design and picked up a prestigious
D&AD student award for product de-
velopment, plus an IF award for ecol-
ogy and produet design - Lohmann’s
show-stopping creations have been
gaining a reputation for challenging
ideas about our relationship to animals
and to the produets they yield.

Her stance is neither utopian nor mil-
itant; she wears leather and eats meat.
Lohmann’s journey began with a spell
working on a sheep farm in Iceland,
where she experienced what she con-
sidered to be amore direct relationship
between animal and supper, or animal
and clothing, It got her thinking about,
asshe putsit, “wanting to use those an-
imal materials that are now typically
thrown away. Theidea of recycling those
animal parts that are normally dis-
carded Is very important to me - but
to use them in a way that triggers per-
haps conflicting emotions.”

Back home in London, she learned
how to use preserving solutions and,
much to the local butcher’s surprise,
bought several weeks' worth of sheep
stomachs. Colleagues at the RCA were
equally surprised, soon insisting that
she abandon the sculpture rooms be-
cause of the smell. Once preserved, and
the whiff eliminated, adding a light
source allowed the qualities of the stom-
achs to be illuminated from within.

“I wanted people to think of the ob-
ject as beautiful first, and not experi-

ence any kind of repulsion until they'd |

discovered what it was made from,”
says Lohmann, 28. “Once tricked into
that, | wanted them to think about why
they now found it disgusting; to con-
sider, if they wear an animal’s skin or
eat its muscles, how illogical that is.”

Animals had featured in Lohmann’s
work before. For her final project at
Surrey Institute, where she studied
graphic design before moving onto the
RCA, she used maggots squirming
through non-toxie, eco-friendly ink to
draw patterns on paper. In an unmon-
itored section of Tate Modern, passers-
by were asked to select a maggot, put
aquestiontoit and seeit “write” areply.

“Initially people didn't want to get
closeto thetable” Lohmann says. “By
the time they left, even a maggot was
an animal they could in some way re-
late to. Some even started naming them.
The point was just to show that so much
of our classification of animals depends
on context: arabbit is a family pet, ver-
min oradelicacy. Similarly, people think
it’s terrible if animals are used in art -
by the likes of Damien Hirst, for exam-
ple. But they accept it if animals are
killed to produce consumer goods.”

Lohmann also co-runs Studio Bee, a
graphic design agency specialising in
work for charities and sustainable busi-
nesses. She considers it her role toin-
vestigate the potential of all materials
with a view to minimising waste and
ensuring maximum longevity, and to
use all materials responsibly. She con-
siders it important that, in a society in
which packaging and, with an Orwellian
twist, even language is used to disguise
the true origins of animal-based prod-
ucts, consumers also take some re-
sponsibility for their role in an animal's
wellbeing and eventual death.

“l;r‘)r some, that would make it hard

| toweartheleather, or eat the meat. It's

hard in a market designed to make us
less and less aware of the connection;
chicken doesn't look like chicken any
more but comes in dinosaur-shaped
lumps,” Lohmann says. “Whether or
not to go vegetarian is a personal choice
- but it’s a choice everyone should make

is not a simple yes or no debate.
Acknowledging the origins of a prod-
uct isa first step towards making more
ethical choices about what we consume.”
Her later work has aimed to re-
establish this connection. Since de-
signing such items, she says, she has
become obsessive about knowing the
origins of the meat she eats, for instance.
Ruminant Bloom is another light, this
time made from the second of a cow’s
four stomachs, its natural honeycomb
properties making for striking lace-like
effects when lit from within (“cow’s
stomach is a fantastic, strong materi-
al,” Lohmann says). These are made to
order, though Lohmannislooking into
commercial manufacture,
Next week, she will be one of 30 de-
| signers contributing piecesto the Super

B Are there dead animals in your home?

Do you think that because you dont  achieved by using a glazing agent
called shellac, obtained from a
resin produced by the lac insect
Cosmetics These contain many
animal products. Crushed fish-

wear leather and don't eat meat,
you avoid animal products? Think
again; animal by-products are every-
where. Here's a liny sample

label), It is made from the dried
scales of female insects.
Explosives Fireworks often use
glycerine, an oily liquid, in their
production. It is often derived from

scales, for example, canbe usedto  animal fats,

Brushes Animal hair can be used

and even in toothbrushes.
Cheese Many cheeses use rennet,
an enzyme taken from the stom-
achs of slaughtered calves and
used as a coagulation agent

i The shiny glaze
on many sweets and lollies is

create a shimmering effect.

in paint, bath and shaving brushes, ~ Drugs Capsules used to dispense
medicines are now often made of
plastic, but some are still made of
gelatin, an emulsifying agent made  and civet by what campaigners say
by boiling animal tissues

Food colourings Cochineal is a
common reddish colouring infood  glass, a fining agent derived from
products (“colour 120" on the

Fragrances Real musk (as
opposed to the synthesised vari-
ety) is extracted from the genitals
of musk deer, musk rats, beavers

is a cruel, painful process.
Wines and beers Most use isin-

the swim bladders of some fish
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'Design Market, part of London De-

' sign Festival. Lohmann's offering? Tiny

porcelain mice modelled on the packs
of frozen mice bought as snake food.
“They're a bridge between the Walt Dis-
ney-ishidea of mice and the idea of mice
as vermin,” says the designer.

Perhaps the most thought-provok-
ing of Lohmann's pieces is her Cow
Bench series, one of which will be on
show at the festival's In Production ex-
hibition. These are frames built from
Recon, a reconstituted foam, to mimie
the positioning of ribs and spine in the
torso of a cow (they come with head
and legs removed, because that is the
first process cows undergo after slaugh-
tering). These frames are then covered
with the whole hide of a single cow, po-
sitioned spine by spine on the bench
exactly as it was on the animal.

In contrast to luxury car manufac-
turers, who make a point of buying
leather from herds that have been kept
away from barbed wire fences and bad
weather, each bench shows the marks
and scars picked up by the living cow.

The benches are made in conjune-
tion with Alma Leather, an interiors
company. They cost about £9,000, and
15 have been sold so far. Each of them
is given an individual name: Elsa, Carla,
Rosel, Eileen...

“People find the benches very direct,”
Lohmann explains. “They have a more
immediate reaction because each bench
can easily be read as an animal. But at
the same time it's also obviously very
dead. It's not the kind of piece many
people are going to buy, but I hope that
when people see one and go home, they
think anew about their leather sofa, or
justabout their shoes. Each benchisa
kind of memento mori to the cow who
died to make it. As with any of my prod-
ucts, [ don't want to force home any
message. The produets stand alone.
But I'm glad the message is there.”

Julia Lohmann will be at the Super Design
Market, Old Truman Brewery, 91 Bnck Lane,
London E1 on Saturday and Sunday; see
www londondesignfestival.com and wwew.
julialehmann.couk for more information
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here used to be an unspoken code of honour
among designers that prevented them from referencing
certain subjects in their work. War, death, sex,
terrorism, cruelty, disease...

the dark and disturbing aspects of life were, by
mutual consent, considered taboo. Design had a
moral purpose: it was healthy, happy and

uplifting; it solved problems; it sought to make ‘
the world a betcer place solve problems related to issues that were once
Not any more. Rather than creating products considered raboo. “Death is taboo — in fact it is

one of the last taboos in Western society,” says

that reassure people, a new breed of designers - g 3 g
is producing work that aims to shock and Nadine Jarvis, one of many designers exploring
andermine, “We have enough designers-out issues such as cremation and burial. “Death is

there that problem-solve,” says New York something that everyone h:‘ls to deal with, yer ‘
designer Tobias Wong, whose work includes there aren't many options for our treatment of

the deceased, and certainly none are very

Fucking Ottoman (2004) — a stool for : bel
. - 3 g to our existing belief systems.”
masturbation ~ and a range of products that ch ‘;ICI}?’”‘:‘ fo our existing beliet systems
E . wy S New W rness ess darke:
reference the 9/11 terrorist attacks. “I've resorted Design’s new “'”'nb“_"""_ L addr‘_“ darker
issues makes for dramatic imagery in a

to [this kind of work] because I've become

fruscrated that other designers don.” magazine, bf-“ M!.] be "_"’“'Cd‘b." some as
“Peaple are sick of only being stylish and further confirmation of the discipline’s descent
modernist,” says French designer Michael Sans from a noble cause into shallow sensationalism.
whose Cuckoo Clock (2006) features a dead

cuckoo nailed to a wall with a digital timepiece

“Certainly the recent lame preoccupation with
the gun seems to be devoid of responsibility
hung around its neck (gracing our cover this :mq hlIII.'ILlIlI!‘\'. says Nic Dnughrry. whose
month). “Audiences are becoming bored with designs include floral wallpaper with subtle
5 €rotic patterns. “They are mere produc[s of
decadence, which aim to be cool and hip and

dangerous, but in reality are glib and cliched

clean design. [ think it’s a bit of a fashion thing
at the moment.”

The fierce competition among designers to get
and vacuous.

their work published is fuelling the trend.
“There are too many designers. A lot of us have
to fight a bit and do stuff that says something
different,” adds Sans.

Instead of merely being concerned with
functionality, designers are increasingly using
their work to comment on the world around
them — including the frightening aspects of
contemporary life. “We made it because we
didn't feel safe on the streets,” says Dutch
designer Miriam van der Lubbe abourt a handbag
in the shape of a pistol holster, one of the first of

what has recently become a glut of gun-inspired
products. “We wanted to express this.”

“In these times of terrorism and war, it can’t
help but influence what comes out of your mind
in the form of an idea,” says Dominic Wilcox,
designer of War Bowl (2006) — a bowl made of
melted toy soldiers. “A darker side is coming out
because designers feel they want to say
something and have a voice.”

“I think designers love to question the norms
of society, and probe its taboos,” says Philip
Worthington, whose works include the Lap
Juicer chair, with an embedded lemon juicer in
the seat for squeezing fruit with your buttocks.
“Anything that’s off limits becomes a likely
subject of investigation eventually.”

While some designers aim to shock just for the

sake of i, others are sensitively attempting to 01402 +03 + 04 captions on following page
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Two years ago an exhibition of British designs dazzled the Milan
Furniture Fair and Tokyo Designers Block, thrusting its young
designers into the limelight. Now Great Brits is back, with five fresh
faces, a tagline (New Alchemists) and a handful of sheeps’ stomachs.
We spoke to Emily Campbell, the British Council's Head of Design

and co-curator of the exhibition

{4 A- 7028
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Clockwise from above: Cow Bench by Julia Lohmann. Michaed Cross
« Julie Mathiass Sprinkde Carpet. ilurmmated sheep's gut Rumnant
Bloam, also by Lohmann
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How did Great Brits come aboul?

Well, Paul Smith has this wonderful showroom
in Italy - his European headquarters - and

he offered us the space for an exhibition of
young British design at the Milan Furniture
Fair. So we looked at recent design graduates
from Britain and chose a small number who
really had a strong body of work.

Since the industrial revolution, modernism
has encouraged us to produce hundreds and
hundreds of the same thing. Technology has
made it possible for everything to be perfect
and standard - and | think there’s a sense of
lass of identity. The public and designers

are looking for designs which emit more
character, and this group of designers have
a way of doing that.
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Ang y the “New Alchemist y
Alchemy is a very old concept - it's a 17th
century idea associated with magic and
chemistry - it means transforming very
humble materials into gold - and if you look at
these designers, you see them working with
very ordinary. banal industrial products and
transforming them into something much more
glorious, really working wonders with materials
that are not necessarily glonous to start with

Yes, well (Julia Lohmann) is really the
archetypical alchemist, because she is
working with material that is just a reject from
the meat industry, but making it into really
beautiful things. She is the one who expresses
the alchemy thing most directly.

e

British Council, Japan - August-November 2005 - page 4
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Ej re PARTIES GOSSIT OBSERVATTONS

GENTS We have w take issue

with James Dyson’s claims to have

“re-invented” the hand drver. The

just-launched Dyson Airblade {right)

forces water off your hands with

highly pressurised air. Yup, and so

does the Mitsubishi Jer Towel (above),

released last March.

I'WINKLE At the

launch of Philippe
P

BERRIES In Ljubljana we bumped into a writer from Finnish

design magazine Muoto who showed us the photo of Jurgen
o ‘.L‘ o

Starck’s residential project

Bey they'd used for their interview — pretty similar to our in Leeds, the developer

Hx'plurn]sm cover. They made a joke of it in their lerrers pa pave the gathered press

ng our deputy

“Like two berries: Muoto and icon”,

editor) unusual going

home presents. There is

DANGERMOUSE We saw Julia Lohmann’s e Ty vow a star twinklin

porcelain brooches at Super Design Market

I'HE WAITING ROOM
FOR ENTRIES Furniture

during London’s design Week — just too late with the coordinares
¥ I‘J 'l_'l|.| |_I_

1 MeGuirk

21h26m26s

for our Design Is Evil feature. The jewellery

It’s called Justir

AboveAll

is cast from mice frozen in their sleep for

snake food.

HAIRDO Did anyone go to this Iniva

event in Spitalfields Marker? We missed the

stributors

chance 1o see various London buildings,

such as the Gherkin and David Adjaye’s I'he products will be selected by

ists and

forthcoming Iniva headquarters (pictured), | panc 0
modelled as West African-siyle hairdos. / EmmRR LOOK-T'M showeased on a stand ar Collecnons
A e 1 NOT’:““‘&Y =
We must be mad. S ONESTOTALLY J the contemporary furniture hall at
T qust Ty ave I'he Fumiture Show, The deadling
BELAX, HUH
for entries 1s | December, and

details of how o enter can be found

ar www.icon- magazine.co.uk.

No eniry fee req nired.

ishers? During the photo shoot for the feature

on page 96 he picked one up and decided he wanted o

be phorographed with it. It reminded us of a cartoon we ran

back in icon 020 by RCA student Ella Kilgour. It includes

a photo shoot with Starck ... and a fire extinguisher.
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Leading-edge London cycle shop
Velorution has commissioned designer
lulia Lohmann to brighten up its
shopfront with one of her animal-
influenced works.

Store owner Andrea Casalotti
says the drawing came about after
Lohmann was asked by a newspaper
about the things that make her happy.
She initially nominated the Christiana
tricycle and called the shop for details,
since she doesn't own one herself. ‘She
just called to find out about it and we
talked,” says Casalotti. ‘1 looked at her
work, and she was very enthusiastic
about the project.’

Lohmann'’s depiction of organic
brake blocks — *brake dancing’ was a
suggested title — is not meant to be a
particular animal, though she feels that
it most resermbles a dinosaur.

'Looking at bike parts, [ saw all sorts
of animals,” she says. ‘So | drew many
different types, like a bird handlebar,
for example.’

Cycling is a particular inspiration
for Lohmann. She says: “When I'm on
the tube 1 get depressed, when [
drive [ feel stressed, but when 1 cycle

[ whistle and I get to see nature.’

The drawing is part of A, B or C, the
store’s investigation of cycling in
different cities. 'A’, the Amsterdam
section of the long-running exhibition,
involved a series of photographs of
Dutch people cycling taken by Laura
Domela. Launched in March, it is still
on show in the store. ‘B’ is the current
Berlin element, since Lohmann was
born in Germany, though she studied
at the RCA and is now based in the UK.
And ‘C’" is for Copenhagen, which
Casalotti hopes will begin June.

‘Copenhagen is a very creative city
steeped in design, so we're hoping to
stock the Biomega bike and invite the
author of a book about its inventor
Michael Pedersen to give a talk,” says
Casalotti. The book, The Ingenious Mr
Pedersen by David Evans, will shortly be
released in a second, revised edition.

Lohmann’s other works include
Ruminant Bloom, which features
blossom-like lights made from preserved
sheep stomachs, and Flock, a light
ceiling made of 50 preserved stomachs.
David Taylor
www.velorution.biz
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THE LATEST ADDITIONS TO THE WEBSITE
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; _ rsea%ihat_ooks like a'cow to hats in the shape of
celebrrty hairdos, discover Europe's rising designer stars

Words Josh Sims

01/Julia Lohmann
GERMANY

Design/Products

Style: Looking like a resting, headless
cow, the Belinda seat offers a totally
different take on the leather sofa. Each
bench is upholstered in the hide of one
cow, the leather placed in the same
position as it was on the living animal. The
effect is haunting, pushing boundaries

of taste, ecology and our relationship
with animals. Julia Lohmann’s Ruminant
Bloom, a collection of lights made from
preserved cow's stomachs, give the
effect that the light is covered in lace.
She says: ‘My lights trigger feelings of
both attraction and disgust. | want to
reconnect objects made of animal
materials with their origins. | don't want to
force a message, but I'm glad it's there."'
What next: The design world is taking to
28-year-old Lohmann in a big way: she
won the D&AD Student Award for product
development while studying graphic
design at London’s Royal College of Art.
www.fulialohmann.co.uk

Aygo (Int) - Summer/Autumn 2006 - page 14
Julia Lohmann - 39 Countess Road - London NW5 2XH - +44 (0) 790 988 25 45 - www.julialohmann.co.uk
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Scene and berd clockwise from top left London's
Royal College of Art graduate Julia Lohmann sits on one
of her “beloved" cows - benches crafted from foam and
covered in a complete hide; Lohmann in her South
London flat under one of her lights made from sewn-
together sheep stomachs; another tripe light.

Julia Lobmann
Bovine is not really how most women would like
to be described, yet it's a word that sits happily with
Julia Lohmann. The Royal College of An graduate
has become attached o a herd of cows that travelled
with her to Taly recently for the Great Brits show
organised by the London Design Museum and British
Council, and held at the Milan HQ of world-famous
British fashion designer Paul Smith.

1T am particularly fond of Belinda, She is so
elegant, whereas Raoul is shorter and bulky, like a

bull,” says Lohmann of her cow-shaped benches,

Belle (AU) - June 2005 - page 27

generation next

Two years ago, an exhibition at Paz! Smith’s Milan showroom launched
the career of Dutch wunderkind Tord Boontje. Now the UK fashion
designer is at it again, heralding the new breed of hot British design talent.
Text by Geraldine Cardozo. Portraits by Roger Rich.

sculpted from foam and covered in leather hide
“They look dead and alive at the same time.’
Lohmann (born in Germany, based in London) is
nat a vegetarian “although everyone asks that,” but
likes challenging people’s delicate sensibilities
“People eat meat but don't want to see where it
came from,” says the designer, which is why she
uses hides with scars and signs of the skins' former
inhabitants. So why cows? The appeal is that they're
so unappealing, she says, “Cows aren't cute or very
popular... what do you have 1o do to an animal to

make it cute?”

Perhaps more challenging is convineing shoppers
to buy a light made of mpe. Her delicate ereations
made with dried sheep stomachs are a labour of
love for Lohmann, who once made o ceiling of 50
h]'ll.'l"‘l stomachs

“something 'l never do again,”

she vows, “The smell was terrible.” Stench aside,
Lohmann says the hardest part of her craft is saying
goodbye 1o her cows. “1 get attached,” says the
designer who sold her beloved Rosen to a French
gallery. “Twas sad 1 would never be able to see her
Or Sit on !l('[ .IF‘.]!II >
Julia Lohmann, www.julialohmann.co.uk
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75013 Paris
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lulia Lohmann's work eliminates the distance etweed |
etween the animal origins of a mate!
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Casa International (China) - October 2005 - page 43
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Mouli
Grater

Julia

Lohmann
German-
born, but

London-based designer
whose work often plays

with our relationship
with animals

"Objects inisolation

can make me happy,
butllove watching
products being used and
empathising with the
user. | take pleasureinthe
interaction. | particularly

1 Independent (UK) - 23 April 2006, Sunday Review - page 21
S Julia Lohmann - 39 Countess Road - London NW5 2XH - +44 (0) 790 988 25 45 - www.julialohmann.co.uk

enjoy the Mouli Grater.

I have two, and one of
them, made in the 1940s,
was inherited from my
grandmother —it has
been around as long

as | have lived. It seems
to work better every day,
eventhoughitisold

and battered now. Its
longevity makes me
happy. Whenever we
make pasta for friends,
we just lay itinthe
middle of the table

with a lump of Parmesan
cheese and let everyone
hawve fun withit.”

21



Megyeri's Heart to Heart chain and
floral alarm boxes at the Design
Museum (below); Lohmann's

Ruminant (above left) and Flock
(above right) — light objects
made from 50 preserved

sheep stomachs

Emily Campbell, Head of design, British Council

Ones to watch: Matthias Megyeri and Julia Lohmann

"The British Council is showing two wonderful product designers at Milan this year. They
are Matthias Megyeri and Julia Lohmann. Both trained as graphic designers, which, I'm
told, is a growing trend. Megyeri investigates the twin obsessions of security and kitsch
by customising burglar alarms and surveillance devices into flora and fauna. Lohmann
transforms the food industry’'s waste — cowhides and offal - into lighting and furniture
which is organic in a true sense of the word. There's a lot of talk in product design about
emotional connection and | think these two really make it. Perhaps my prejudice as a
graphic designer leads me to believe that their intense early training in the welding of
form and content is what gives them this narrative skill.'

= Matthias Megyeri stu

died Visual Communication and Design in Germany and gained a
Design-Products MA from the RCA in London in 2003, He is working for Dear Dad in
L

* Juha Lohmann studies graphic design al (he Surrey Institute of Arl, where she works as a
g ] Y

onaon

DESIGN WEEK 20 JANUARY 2005

Design Week (GB) - 20 January 2005 - page 16
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CROSSOVER is a word that can have distinctly
pejorative overtones. Opera divas singing
music they really shouldn't. That kind of thing.
Bul people moving beyond their usual sphere,
as well as traditional and comforting bound-
aries, can also result in genuine innovation as
a fresh pair of eyes are brought into play

The now ubiquitous cliché ‘paradigm shift’
has its origins in Thomas Kuhn's famous 1962
study of scientific revolutions, which found that
changes in a discipline are nearly always exe-
cuted by figures who come from outside or
adjacent areas

Now product designers, once a clearly
demarcated subset, are increasingly straying
into other areas of design. The output of prod-
uct design consullancies such as Seymour
Powell, Priestman Goode, PDD and Factory
Design is no longer predictable.

A classic example of product designers’
diversification is Priestman Goode'’s creation of
hotel interiors. launched at last year's 100%
Design for Yotel!, for Yo! Sushi founder Simon
Woodroffe's chain of luxury capsule hotels.

Bruce Wood, director of Different by Design.
says diversification i1s a recurring trend. ‘The
boundaries are fudging.” he says. 'Product
designers are diversifying nol only into adja-
cent areas of design, such as mullimedia, but
also into the manufacturing and selling of prod-
ucts, even equity invesiment for new projects.’

But he notes problems can arise when
designers find themselves overstretched, or
when manufacturers are nonplussed by a
designer’s lack of expertise in a certain area.

[ESIGN WEEK 24 FEBRUARY 2005

Left to right: Belron windscreen \ ’
remover, by PDD; Boots the Chemists

disposable camera, designed by Factory; Zeltec
bottle carrier, created by Julia Lohmann

Adam White, partner at Factory Design, says
‘pure’ product design now accounts for only 30
per cent of the consultancy's output. Factory
now advises on transport design, once a strictly
different area. Ford, for example, came to Fac-
tory, wanling a product designer's opinion on
car inleriors. Itis also busy designing structural
packaging and ‘environments’

For White, the shift is a direct result of
advances in technology. ‘Technology has
democratised how designers can present their
ideas. You don't need to be a fantastic
draughtsman any more.’

He believes the interdisciplinary and collab-
orative nature of product design means diver-
sification is a natural progression. A packaging
client looks for a product designer, White con-
tends, who can offer genuine and patentable
innovation, ‘The shelves are overloaded with
packaging graphics ideas. Anything good is
very quickly copied.’ By introducing a packag-
ing device that can be patented. innovation can
be protecled, he says.

Mark Delaney, former manager of Samsung
Design Europe, has just set up a new group
called Plan with product designer Kevin McCul-
lagh, formerly of Seymour Powell Forecasting,
(DW 27 January) because he believes the
future of product design in Europe will become
more strategic. ‘It's not about applying shapes
to objects, but about working together with com-
panies to see what they are going lo manu-
facture. Product designers are good at putling
together trends and all the contextual stuff, such
as brand and price points,” he says.

Design Week (GB) - 24 February 2005 - page 7
Julia Lohmann - 39 Countess Road - London NW5 2XH - +44 (0) 790 988 25 45 - www.julialohmann.co.uk

PRODUCT DESIGN

Of course, there are commercial reasons for
mixing disciplines. Helen Gray, managing direc-
tor of PDD, says. 'Designers who can diver-
sify are much more valuable. We have had to
do it — if you don't you don’t get the business.

While PDD has always been involved with
structural packaging, she says it has only devel-
oped as a stand-alone area of the business
over the past three years

Clive Grinyer. a former product designer and
now Orange World director of customer expe-
rience, recalls his disappointment when he
heard his former colleague, Apple Computer
design head Jonathan |ve, disapproves of
designers straying into other areas. Grinyer
says, 'We need designers to shed the secu-
rity of their disciplines. Design for me is the ulti-
mate transferable skill.

His hopes may be realised. The dislinction
between genres is becoming meaningless for
graduates from the Royal College of Art and
Glasgow School of Art, where product design
is laught with an interdisciplinary bent.

Diversification is not the only way — young
designers are also moving inlo product design.

Julia Lohmann studied product design at the
RCA, but she says her background as a graphic
designer — which has disconcerted people
has informed her product design, for instance
in curves of the plastic bottle carrier PET-Pic
she designed for German engineenng company
Zeltec, or the intricale tracery of her Ruminant
Bloom lamps, made from sheep stomachs

Ulla Winkler is another young German
designer working in the UK who is unwilling to
be conslrained by lraditional genre distinctions
Having studied architecture and then furniture
design, she then studied product design al the
RCA, graduating in 2003 - a year eariier than
Lohmann. She now specialises in ‘designing
experiences’, insisting though that work such
as Energy Flow, a permanent exhibition at the
Science Museum, remains product design.
Winkler says it was her understanding of human
interaction, a direct result of her training in prod-
uct design, that allowed her to creale these
environments.

The stretching of product design lo its limits
could continue to lead to interesting work, Or
it could trigger a shift back to rigid separation
between disciplines. However, the commercial
realities suggest otherwise

7
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Julia Lohman

Who? Born in Hildsheim in Gerrany, Julia studied
graphic design at Surrey Institute and then product design at RCA, from
where she graduated in the summer of 2004. www.julialohmann co.uk

What's she done? She created the beautiful sculptural cow bench, a cow
lying on the ground (sans head!) which people can sit on. She also produced
Ruminant Bloom, an alien-like light made out of preserved sheep stomachs.

What's it all about? 'l like to explore our contradictory relationships with
animals as sources of food and materials. To challenge myself | start my
projects as far removed as possible from my everyday life. 1 am constantly
looking for subjects that | am unfamiliar with or even scared of. | then drag
back what | have found and transform it into something legible. | use
materials in a way that reflects their ongins. | also enjoy finding new uses for
existing materials, taking them out of their established context.’

What’s next for Milan? 'Currently, | am planning a number of large-scale
sculptural furniture pieces to be developed within the coming two years,
induding a seat based on the cow bench. This time it will resemble a big pile
of body parts, in a beautiful, not gruesome, way. | am establishing my own
studio and also hope to continue my collaboration with Alma Leather.

For Milan, | am also developing the form of the Ruminant Bloom lights,
and exploring how they work in combination with other materials.’

ABDVE, JULIA LOHMAN'S
COW BENCH WILL BE THE
BASIS FOR ANEW CHAIR
FOR MILAN. HERE, AND
RIGHT, TWO VIEWS DF
HER RUMINANT BLODOM
LIGHT, WHICH SHEIS
CONTINUING TO DEVELDP

IdFX (UK) - January 2005 - page 51
Julia Lohmann - 39 Countess Road - London NW5 2XH - +44 (0) 790 988 25 45 - www.julialohmann.co.uk
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entwarf die erste Produktlinie der Fir-
ma, die 2004 mit dieser an den Markt

ging. Anerkennung fur seine Arbeit be-

kam er von hochster Stelle: Das Inter-
national Forum Design Hannover ver-
lieh Oberleithner einen |F-Award! Da
Petwork sich mit seiner eigenen For-
mensprache von vorhandenem Tierbe-
darf abgrenzt, findet der Verkauf auch
nicht tber Zoohandlungen, sondern
tiber den Mobelhandel und das Inter-
net statt. Der Messestand der Firma
machte das Sortiment zum ersten Mal
einem grofen Publikum zugénglich:
Gregor Kallert, ebenfalls Student des
Produktdesigns an der Kunsthoch-
schule Kassel, prasentierte die Produk-
te in einer verspielten, gebrauchsnahen
Art, indem er Schatten der Objekte mit
darauf befindlichen Tieren auf die
Wand des Messestandes projizierte. hh
snookware@gmx.at

g kallert@gmcoloured.de

Produktdesign

Ganzheitlichkeit im Bad

Eine drehbare Badewanne mit inte-
griertem Waschbecken ist das zentrale

o - -I\:'(I

Element eines Entwurfes von Sylvia
Qeynhausen und Corinna Voss (Abb.
links oben). lhr Konzept entwickelten
sie flir einen Wettbewerb, den die Fir-
ma Kaldewei in Zusammenarbeit mit
der Fachhochschule Aachen ausrichte-
te. Die Jury, die gemal der Aufgaben-
stellung eine ,ganzheitliche Reflexion
des Begriffsdreiecks Design - Zeitgeist
- Wellness" erwartete, lobte die ,kon-
zeptionelle Ganzheitlichkeit des Ent-
wurfes” und verlieh den beiden Stu-
dentinnen den ersten Preis.
Geborgenheit findet der Badende in
dem Entwurf von Maike Kirschbaum
fur eine Badewanne, deren Form an
ein aufgeschnittenes Frihstiicksei er-
innert (Abb. links unten). lhre Arbeit,
zu der auch noch ein formal ebenso
stilsicheres Waschbecken gehort, er-
hielt den zweiten Preis. hh
www. fh-aachen.de

Ausstellung

Eigene Vision

Ron Arad kuratiert eine Ausstellung
seiner eigenen Studenten, die ab dem
16. September im Rahmen der De-
signbegegnungen 2005 der Sparda-
Bank in der Ausstellungshalle zeitge-
nossische Kunst Miinster zu sehen
sein wird. In ihren Haltungen scheinen
die Absolventen des Royal College of
Art ihrem Professor zu folgen, der be-
tont, dass sie ,ihre eigenen Visionen
verfolgen, statt sich den Vorstellungen

Design Report (GE) - September 2005 - page 63
Julia Lohmann - 39 Countess Road - London NW5 2XH - +44 (0) 790 988 25 45 - www.julialohmann.co.uk
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Magazin

anderer zu beugen”. Diese Unabhén-
gigkeit zeigt sich beispielsweise in den
Arbeiten der Niederlanderin Marloes
ten Bhomer. lhre Schuhentwiirfe sind
allemal individuell, doch scheint die
Gebrauchsfahigkeit etwas zu kurz zu
kommen (Abb. unten). Ebenfalls mehr
Skulptur als Gebrauchsgegenstand
sind die Cow Benches von Julia Loh-
mann aus Hildesheim (Abb. oben).
Zweifelsohne konnen diese handgefer-
tigten Objekte aus Leder als Sitzgele-
genheiten dienen, und natirlich zeigt
Lohmann mit ihren abstrahierten Rin-
dern ein besonderes Gespiir flir dsthe-
tische Formgebung. hh
www.stiftungkunstdesign-ms.de

9/05 desian report
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NEW TALENT: JULIA LOHMANN
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Julie Lohemann came 1o England in 1998 to study
Graphic Design at the Surey Instiute of At and
Design and wound up wnning the D&AD studem
design award in Product Development and two IF
Design Awards. Her work crosses the boundares of
inandy, beauty and revubsion *For my final project, |
wxpenmented with growth and decay’ She explains,
*Tha culcoms was B book featuring magpots as artists.
' \When placed on a drop of ink they paint beautdul trads”
Sidestepping inlo product dessgn with an MA at the
RCA, recenl progcts include a transiucent ceding
made from ity sheep stomachs entdtled Flock. “Intially
L | was interasted in the threshold between animal and
matarial. At what point does our perception of a piece
of a cow trnsiorm into a piece of leathor? Is it possitle
10 croate objects that sd exactly on the theeshold 7" she
asks. Lohmann graduates from the RCA this year.
Expect a futura careet of the unexpected. FG

www julalohmann.co.uk
JjulesiohmannBweb.de
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Julia Lohmann gér lampor i material
som vi automatiskt klassar som
ackliga - som far: och kamagar.

Tillhbger: Ko-bénken av Julia

Lohmeann gtr folk osikra. Ska man

klappa den eller sl&sig ned?
Julic Lohmann vill utmana vara
invanda tenkar kring mat

ach materialfrén djur

Farval minimalismen! En ny QGHEFOtiOH Formgivaren Julia Lohmanns vackra lampor lyser varme och triv-

. . B . samt i den stora lokalen. En del bildar spinnande formationer
formglvore VCliJe!' det morkO, experimen-  upphingda i grupper, andra ser niistan levande ut, som stora
- s - knoppar pi viig ate sld ut. Far man rira vid dem? Lusten att
teHO OCh O{Of'UtSOgbCer fromfor det S[r'j(!k“.l t'n:m]mndcn och kiinna ir stor. Tills formgivaren sjiilv be-
SVO'O OCh Sparsmqkode_ Skéng hem hor rictar vad de dir gjorda av, D hejdar man sig,
. . .. ~Far- och komagar. Egentligen ir det inte ett konstigare
tFOHGt Fem unga deSIgﬂerS som rorde material iin skinn, men detiir en restproduke som vi normalt inte
= ] 3 5 anviinder oss av. Det skapar reaktioner, forklarar Julia L.ohmann
ol grytcm pa MIlOﬂomQSSOn. niir Skona hem riffar hull.'lnc:il,un(lnn.

Juliaiirenav fem unga formgivare som stillde uti modeskapa-
ren Paul Smiths avdelning under drets mobelmissa i Milano.
Bland et par hibalar kunde man testsitta hennes skinnklidda
biinkar Rosel, Belinda och Carla. Barnen kastade sig pd dem utan
forbehall medan de vuxna stillde sig mer fundersamma. En biink

Av HANNA NOVA BEATRICE

SKONA HEM B OKTOBER 2005

Skona Hem (SW) - October 2005 - page 170
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december 2004

Design Mart was an informal,
guerrilla-type show that
colonised the former offices of the
Design Museum mid-way through
their transformation into a new
talks and events space. The
rawness of the space and the “do
your own thing” brief to the
designers - they were just given

130% chair by Peter Traag

Pleat, pleated Wellington boots, by Rachael Sleight
Railings by Matthias Megyeri

Paper wedding dress
i by Rachael Sleight

Icon (UK) - 18 December 2004 - page 53

an area delineated by floor tape —
created an un-museum type
display: it was like a more
delicious “taste the difference”
version of Designershlock.

Lightly curated by museum
director Alice Rawsthorn, the
exhibitors were selected by a
panel including Ron Arad, Tord
Boontje, Jasper Morrison and
Michael Marriott. Having the
professor of furniture and
product design from the Royal
College of Art on the panel surely
had no bearing on the fact that 14
of the 15 designers included were
RCA graduates, leaving Yosuke
Watanabe, ex-Buckinghamshire
College and the only BA graduate,
as the sole exception, and he more
than managed to hold his own.

There are other good courses
out there and Yosuke can't be the
only proof of this. Just a minor
gripe given that the resulting
show was of a consistently high
quality: diverse, provocative and
one of the highlights of the week.
Sarah Gaventa

Julia Lohmann - 39 Countess Road - London NW5 2XH - +44 (0) 790 988 25 45 - www.julialohmann.co.uk



The New Alchemists
The Design Museum presented a
round-up of five graduate designers
selected for their visionary outlook.
Julia Lohmann makes furmiture from
the byproducts of the meat industry.
Theresults are thought-provoking -
the heritage of each piece is clear, the
hint of a body shape can be seen in
Belinda, a bench made froma castofa
cow carcass, while the inherent pattern
on her Ruminate light (created froma
cow's stomach) has the natural
geometry of an interlocking pentagon.
Alsonoteworthy is work by Michael
Crossand Julie Mathias, particularly
their Flood hght —a tangle of electrical
cables illuminating a beaker of water.
Work can be seen at the designers’
websites. Mike Cross and Julie Mathias
(torww.wokmedia.com), Matthias
Megyeri (www.sweetdreams
securitv.com), Pascal Anson
(toww.tampascal com), fulta Lohmann
(www ulialohmann.co.uk),
Peter Traag (www . petertraag.com),

Rowund-up by Fiona McAuslan

Time Out - 11-18 May 2005 - page 34
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JULIA LOHMANN

JULIA LOHMANN
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Bom n Germany n 1977, Juba Lobmann is now based in UK aher studying
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JULIA LOHMANN
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Designer

AREA D-2 U www julialohmann.co.uk
PROJECT P16
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Lohmann uses her work to explore our contradictory
relationship with animals, Borm in Germany in 1977, she
is now based in UK after studying graphic design at the
Surrey Institute and then design products at the Royal
College of Art in London.

¢ Design Tide (JP) - November 2005 - page 46
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THICK SKIN: Julia Lohmann's
Cowbench (2005, Anoushka in f"ﬂm{ﬁg\ﬁ"
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Cow Bench
Eileen, Belinda, Radia, Carla, Else

—

Jede Kuhbank ist ein handgefertigtes Uni-
kat, mit eigenem Namen und individueller
Form. Der Lederbezug wird in derselben
Position verwendet, in der er sich auf dem
Korper der lebenden Kuh befand. So wer-
den die Banke zu einem Memento Mori der
Rinder, die getotet wurden, um das zum
Bezichen der Binke notwendige Leder zu
gewinnen.

Each cow bench is a unique piece, hand-
crafted with its own name and individual
shape. The benches are upholstered with
one cow hide each, which is placed on the
bench in the same position as on the body
of the living cow. This transforms the cow
benches into memento mori for the
animals killed for the leather needed to
uphaolster the benches.

Eileen

'Mit meinen Arbeiten sondiere ich den Grenzbereich zwischen Tier und
Tiermaterial. Ich hinterfrage dabei unsere Einstellung zu Tieren und wie
wir mit den Kreaturen umgehen, die uns erndhren und kleiden.'

'My work explores

the threshold between animal and animal material. T am probing
our attitude towards animals and how we use them to sustain us.'

Ron Arad ‘Meister empfiehlt Schueler’ (GE) - September 2005 - page 18/19
Julia Lohmann - 39 Countess Road - London NW5 2XH - +44 (0) 790 988 25 45 - www.julialohmann.co.uk
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Visit Milan, Bearing Tips on Design

ritain was everywhere at the Milan
particularly in several shows de-

i exhibitors. Tyler Brillé, the
magazine and of Winkreative, &

e country’s design schools were
the growing British presence,

v seeing are the fruits of a decade
it in the UK. " he said, “combined
Itention and the wider trickle-down
irket.” One of the best shows,

w Alchemy," highlighted projects
if the Royal College of Art. A cura-
Rawsthorn, director of the Design
aid that “historically Britain was
signers but lousy at manufactur-
1at this was now less of a problem,
il communications enable design-

New York Times, House & Home (USA) - April 2004 - page 5

Above, far right and sar right, Alsce Forslli far The New York Times

ers to work with manufacturers all over the world.”

At “Great Brits" Michael Cross and Julie Mathias,
designers in London, showed Flood (above right), a tan-
gle of electrical cords and lights submerged in vases
filled with water. “We're playing with the ideas of child-
hood and danger,” said Mr. Cross, who, like Ms, Mathi-
as, Is 26. “This is something you're told you're never
supposed todo.” (Information: www. wokmedia.com.)

Julia Lohmann, 27, who also showed at “Great
Brits,” is a German-born designer working in London,
She wanted her cow benches (she is shown with one at
right), each made from a single hide, to be bath social
commentary and viable product. “At which point be-
tween ‘cow’ and ‘leather’ do we stop feeling?" she said.
“These hit the threshold." The cows start at about $7 850,
(www_julialohmann.co.uk.)

Established & Sons. a new London-based design and

THE NEW YORK TIMES, THURSDAY, APRIL 21, 2005

manufacturing company, introduced a compact writing
desk (far left) by Michael Young, a Briton working in
Taiwan. The felt hood conceals a lamp. “We just would-
n't get the same amount of exposure in Britain,” said
Mark Holmes, the company's design

director, "We're more likely to be

taken seriously by showing in Mi-
lan.” About $2,000. (www
.establishedandsons.com.)

Dejana Kabiljo, an Austrian, showed her Bonnie
and Clyde bed (top center) at DesignersBlock, a British
show that travels to Milan every year, It is pine, soft-
ened by heat-treating ; users can carve initials into it.
““When you engrave in the wood it changes your atti-
tude,” said Ms. Kabiljo (shown on the bed). “It’s a com-
mitment.” About $5,000 (feathers not included). (www
kabiljo.com.) STEPHEN TREFFINGER

mouse_®ome  Julia Lohmann - 39 Countess Road - London NW5 2XH - +44 (0) 790 988 25 45 - www.julialohmann.co.uk



Contraction

e Upholstered furniture maker
Natuzzi, Santeramo In Colle, laly,
reports that sales of its fabric-uphol-
stered furniture were down 12.9 per-
cent for the fourth quarter of 2005, with
sales of leather-upholstered furniture
up 6.4 percent for the same period.

Surprise

Shaped like a cow’s back and uphol-
stered in cowhide, Julia Lohmann’s
bench expresses her ongoing explora-
tion of humans' relationship to ani-
mals as sources of food and material.

“There is a gap between living
animals and the materials and prod-
ucts we make from them. [ wanted
to design an object to bridge this
gap. | used the leather of a com-
monly slaughtered animal to make
an object that is commonly made
from it: the leather couch. Instead
of removing traces of the animal's
life them, and elimi-
nated the distance between the ani-

I embraced

<
[
3|
E
5
S
2
3
El

Upholstery (USA) - 2006 - page 42
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Leather-upholstered cow benches, Julia Lohmann, 2005

mal origins of the material and its
utilization by humans.

“The cow benches are hand-sculpt-
ed objects in the shape and size of a
cow’s torso, cach upholstered with a
single cowhide. The leather is placed
in the same position as it was on the
living animal.

“In one aspect I consider my work
as very traditional

standing in the

tradition of using the animals that sus-
tain us in a respectful and responsible
way. Craftsmanship is very important in
honoring the animals I use.” Lt

—Julia Lohmann, 2006

Upholstery by ALMA, London, England,
wune. almahome.co. k.

Design/sculpture by fulia Lohmann, 2005,
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TALENT SPOT
JULIA LOHMANN

Having won a D&AD Student Award in Product
Development and the John Gillard Award in
2001, Julia Lohmomn was asked to create a
piece for the D&AD Congress publication. Since
graduating, her work has been exhibited at the
Design Museum, the Design Biennale in Saint
Etienne (France) and as pcrt of the Great Brits
exhibition held at Paul Smith's headquarters in
Milan. Eanlier this year, Julia and her pariner
Gero Grundmann founded their own design
practice, Studio Bec. Find out more at

www julialohmann.co.uk cnd
www.studiobec.com

D&AD Congress (UK) - 2005 - page 98
Julia Lohmann - 39 Countess Road - London NW5 2XH - +44 (0) 790 988 25 45 - www.julialohmann.co.uk



Den Namen hat er von US-Basketball-Star Kobe Bryant, das Design orien-
tiert sich am Audi TT: Kobe heit der neue Sportschuh von Adidas. Die
Zehenkappe von Kobe dhnelt dem Kiihlergrill des Roadsters und die Haupt-
linie vom Spann bis zur Sohle gleicht der seitlichen Linienfihrung des Audi

TT. Der Kobe soll das neue Trendprodukt des Herzogenauracher Sportartikel-

Herstellers werden - so hip wie Kaliforniens Lifestyle. Das Design des TT-
Roadsters kommt schlieSlich maRgeblich aus Audis siidkalifornischem
Design-Studio. Derek Jenkins, einer der Leiter, sah sich einer véllig neuen
Aufgabe gegentiber. ,Alles, was bei einem Schuh z&hlt, ist Style.” Jenkins
proportionierte Kobe wie ein Auto und lieR = héchst unkonventionell im
Schuhdesign — Tonmodelle fertigen. Entsprechend den Ledersitzen in Sport-
wagen wurde auch der Kobe mit einem ledernen Innenfutter ausgestattet.
The name was borrowed from US basketball star Kobe Bryant, the design
inspired by the Audi TT. Kobe is the name of a new sports shoe from Adidas.
Kobe’s toe-cap bears a resemblance to the roadster’s radiator grille and its
overall instep to sole shape is reminiscent of a side view of the Audi TT. The
Herzogenaurach-based sports articles manufacturer is selling Kobe as its
new trend product — as hip as the lifesiyle in California. After all, the basic
design for the TT roadster did come from Audi’s southern Californian design
studio. Derek Jenkins, one of the designers heading the project, was faced
with a completely new task. “For a shoe, style is all that counts.” Jenkins
gave Kobe the proportions of a car and had clay models made, something
highly unconventional in shoe design. Copying the leather seats to be found
in sports cars, Kobe also has its own leather lining.

Form (GB) - February 2001 - page 24

Mit Apollo, einer Taschenlampe von Marc Newson, erweitert der italieni-
sche Leuchten-Hersteller Flos sein Sortiment. Das phallische Objekt aus
mattem Aluminium hat wie die meisten Entwirfe Newsons eine organisch
Farm, die futuristisch wirkt. Mit Produkten aus einem niedrigen Preis-
segment will Flos jiingere Kaufer gewinnen. Den Anfang machte die Kuns{
stoffleuchte May Day von Konstantin Greic, die Flos fur 100 Mark anbietet
Apollo kostet 120 Mark.

Apollo, a torch by Marc Newson, is the latest addition to the product ran
offered by Italian luminaire manufacturer Flos. As is the case with most of
Newson'’s designs, this phallic matte aluminum object has an organic futu
istic-looking shape. Flos’s aim is to attract the younger consumers with prd
ucts at the lower end of the price range. The first such product was May Da
a plastic luminaire by Konstantin Greie, which sells for DM 100. Apollo
costs DM 120.

Einen Tragegriff fiir Plastikflaschen hat die in London lebende Designer
Julia Lohmann fir den Kolner Hersteller Zeltec entworfen. Der PET-Pick

ist aus Polypropylen mit minimalem Materialeinsatz gefertigt und fast unb
grenzt wiederverwendbar. Wegen der hervorragenden 6kologischen Ver-
traglichkeit des Produkts wurde es vom Industrie Forum Design Hannover
mit dem Best of Category-Award fur Packungsdesign ausgezeichnet.
Julia Lolmann, a designer living in London, has designed a carrying han
dle for plastic bottles for Cologne-based manufacturer Zeltee. PET-Pick is
made of polypropylene, uses a minimum of materials and can be reused al
most indefinitely. Because the product is so ecologically sound it received
the Best of Category Award for packaging design from Industrie Forum
Design Hanouver,

Julia Lohmann - 39 Countess Road - London NW5 2XH - +44 (0) 790 988 25 45 - www.julialohmann.co.uk
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The graduates

Curated by the British Council and the Design Museum, and held at the Paul Smith HQ in Milan during the Salone del Mobile,
the ‘Great Brits: The New Alchemists’ show highlighted the talents of six young RCA graduates currently working in Britain (above, left to right)

Michael Cross

and Julie Mathias
Ages: 26 and 27

Style: Cross and
Mathias, who first

met at the RCA, are less
concerned with
improving objects than
transforming them into
something else entirely
What they wish

they had designed:
The CD player by Naoto
Fukasawa for Muji
www.wokmedia.com

Peter Traag

Age: 26

Style: Dutch designer
Traag has worked
onseveral artists’
installations, as well

as his own furniture,
including the ‘Sponge’
and ‘Mummy’ chairs,
which are both now

in production by Edra
What he wishes he
had designed: The ‘Up’
series by Gaetano Pesce
www.peleriraag.com

Matthias Megyeri
Age: 32

Style: German designer
Megyeri has developed
a cute take on our
obsession with security
by adapting fences,
padlocks and alarms
What he wishes he
had designed: The one
1 did design - the lace
curtain woven to look
like a security fence
wwWw.sweeltdreams
security.com

Wallpaper (UK) - July 2005 - page 42
Julia Lohmann - 39 Countess Road - London NW5 2XH - +44 (0) 790 988 25 45 - www.julialohmann.co.uk

Pascal Anson

Age: 32

Style: London-

born Anson's. past
exhibitions include
his Reunification
Project for Design
Mart at the Design
Museum in 2004
What he wishes

he had designed:
Something that means
I don’t ever have to
earn any more money
www.iampascal.com

Julia Lohmann

Age: 27

Style: An interest in
how we're sustained

by animal products led
her to design a bench
in the shape of a cow’s
back and a light made
from sheep stomachs
What she wishes

she had designed:

My Leatherman multi-
taol - it helps me design
when I'mon the move
www.julialohmann.co.uk

Special thanks

to Lotte Karlsen
for designing the
frame on pages
034, 037 and 042.
www.synchronized
liquid.com
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Julia Lohmann’s award-winning presentation — involving maggots,
food colouring and maps — won over a nervous New Blood jury
to gain her the first John Gillard Award for the most outstanding

individual on show

GRUBBY BEHAVIOUR

Many great things emerged from this year's New Blood
exhibition, not least the discovery of several truly
outstanding and inspirational young creative talents. D&AD
has held the Best New Blood Awards since the 2000 New
Blood exhibition as a way of identifying and rewarding the
best creatives. This year D&AD was able 1o go one step
further and award the John Gillard Award to the most
outstanding individual on show,

The Award is the brainchild of the DE&AD executive,
which decided that a memorial fund should be established
in memory of John Gillard, the founder and teacher of the
School of Communication Arts, once the site of the current
D&EAD offices. With the help of many genercus donations,
D&AD has been able to establish the fund and present an
annual cash prize of £1,000 to the most outstanding
individual hand-picked from the New Blood exhibition.

The 2001 winner certainly embodies the spirt of John
Gillard and the former School of Communication Arts, and
the Award is well-deserved recognition of her achievement,
vision and talent.

The winner, Julia Lohmann, a recent graduate from the
Surrey Institute of Art & Design at Epsom, displayed what
can only be described as an unusual and ail-round talent.
The sheer ‘in your face' impact of Julia’s conceptual work
caught the eye of all the judges. Slabs of meat, an arganic

representation of the Union Jack and hundreds of maggots-

come-flies. Intrigued? The judges certainly were!

A further six young creatives selected by the judges
formed the shortlist for the Award. The lucky seven were
invited 1o present their portfolios and personalities to the
Judging panel, This year's DEAD President's Award winner
Mary Lewis offered to host the interviews, although one
suspects that with hindsight she might have thought twice
about her kind offer!

All the shortlisted cand:

5 provided an impressive
sample of illustration, graphic design and advertising
concepts for consideration. Some, like Dominic Trevett,

were already known to D&AD as winners of Student Awards
categories. Others, like Sarah Gould of Kingston University,
were completely new faces. Young or old, known or
unknown, the standard of work was truly remarkable.

The final decision of the judges was unanimous, Three
of the shortlisted creatives had already been Interviewed
by the time that Julia arrived at Lewis Maoberly with an
obvious lack of any portfolio. ‘Mmmm,” thaught the
judges, ‘what have we here then'? Julia was well
remembered as the 'Maggot Woman' and the judges were
probably expecting something a little different. Though
mayhe not quite this differant!

fulia was introduced to the judges and, showing no signs
of nervousness or apprehension, set about giving the
panel members a little memento - a maggot. encased in
a projector slide and named after each of them. Lohmann
then announced that she had not braught her portfolio as
she thought them ‘pretty boring’ and felt she could convey
herself, her work and her spirit more clearly with a
practical demonstration.

As Julia pulled from her rucksack an organic looking box
with air holes in the top, the judging panel began to look a
little nervous, If not uneasy in their seats. As they — and
Mary Lewis, whose beautiful offices this experience was
unfolding in — repositioned themseives a |ittle further away
from the table edge. Julia proceeded to open up a map of
European ‘party capital' Ibiza and place it on the table.
Onto this map she poured a small bottle of red food
colouring, then off came the lid to the organic box and out
crawled a handiul of incredibly active, freedom-seeking
maggots. As the maggots gol 1o grips with the terrain of
|biza and the red food colouring, the judges laughed
nervously and enguired what this particular demonstration
was all about.

The maggots formed part of Julia Lohmann’s work-in
progress based on the concepl of ‘Growth and Decay”,
they learned. Far from being just a conceplual artist —

as this description may lead you to believe - Lohmann

Is also an i l photographer, illustrator and
graphic designer. So good in fact that she did all of the
P graphy for her own i an, *, and

won a First Prize at the D&AD Student Awards for the
Product Development brief in 2001, These creative
talents, partnered with her originality, secured the 2001
John Gillard Award for Julia Lohmann,

So inspirational was Julia's presentation that Tim Ashton,
Creative Director of Circus and one of the judges, has
invited her to perform a similar piece of maggot theatre
to his team. Tim said: “In 2000 Circus worked on
rebranding the D&AD annual student exhibition and
created the New Blood identity and format. Julia Lohmann
was so outstanding and inspirational | thought it would

be great 1o show the team at Circus whal they have
helped to create, and how New Blood really helps to
|dentify and launch the careers of talented up and
coming creatives.”

As well as recognising the achievement of a creative
graduate, the John Gillard Award also aims to recognise
the tutors of that graduate. This could not be more fitting
as one of Julia's tutors, Jill Jamieson, has contributed
much dedication and advice to emerging creative talent
over the years, 2001 was Jill's last year as course |eader
of the BA Hons Graphic Design course at the Surrey
Institute of Art & Design at Epsam. In this year alone
Jil's students received two D&AD firsts, three seconds,
a commendation and an in‘book mention through the
Student Awards.

The presentation of the John Gillard Award will be
made to Julia Lohmann and Jill Jamieson at the Milton
Glaser lecture on 22 November 2001.

Many thanks to the 2001 John Gillard Award judges:
Tim Ashton: Graham Fink: Mary Lewis; Tim Mellors;
Michael Peters OBE and Ced Vidier and to all those who
made donations to the John Gillard Memorial Fund.

Ampersand (&) (UK) - November 2001 - page 9
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]

1 Exhibition catalague
suggestson for ‘live in
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2 Exhitetion cataiogue
\dea on sulect of beauty.
Everything can be
beautitul, 1 you just ook
clase enough.

3 A ook o1 camposition:
personl design project
while at college.

A A littie memento -
@ migdol encased in
a projector slide

and pamed,

B From a senes of
drawings done curing a
one-month research
period in MNew York,

Start your search for fresh K S AL a
new blood by visiting \..L )
www.dandad.org/gettyimagesbloodbank 5 i -SSR

Julia Lohmann - 39 Countess Road - London NW5 2XH - +44 (0) 790 988 25 45 - www.julialohmann.co.uk



ER/JULIA LOHMANN

New blood transforms maggots into award winner

Julia Lohmann has taken
the inaugural John Gillard
Award, Alasdair Reid writes

Julia Lohmann’s work isn’t all
maggols, obviously, but that's
what people tend 10 remember
most. They certainly made a last-
ing impression on the judges of the
John Gillard Award, Said panel
convened recently 1o witness a
presentation in which they (the
maggots) were accompanied not
just by Julia but also by a map of
Ibiza and a jar of ink. She spread
the map out across the table.
deposited a handiul of maggots
bang in the middle and then
poured the ink over them. The ink
makes them go mad, wrigglir
frantically in all directions, drag-
gingvividink trailsbehind them

It's stomach-churningly beauti-
ful, apparently: and while vou're
struggling to come to terms with
the raw responsc, you can always
forge a few conceptual connec-
tions between Ibiza and wrigghng
maggots. One of the judges. Tim
Ashton, the creative director of
Circus, was so impressed that he
asked Julia to repeat the perfor-
mance at his agency. We must
assume that the other judges (1the
panel also included Graham Fink,
Ced Vidler, Michael Peters, Tim
Mellors and Mary Lewis) were
similarly impressed  because it
didn’ttake long for them to decide
unanimously in Julia’s favour.

She becomes the award's inau-
gural winner and will receive her
official accolades (and £1,000) at
the Milton Glaser D&AD presi-
dent’s lecture on 22 November.
Her work will feature in The Lab
section of the D&AD Getty Im-
ages Bloodbank (www.dandad.
org/gettyimagesbloodbank ) from
theend of November,

Ashton says she is a fitting first

o
n—l_ﬁr.—n_?

Lohman..

winner. “Julia’s was by far the best
work and to have her there to
implement some ol it was amazing
too,” he states. “She 1s an extraor-
dinarily talented person. When
vou think of the word “student” it
immediately conjures up certain
notions. Believe me, they are all
completely inappropriate  here.
She is half-German and has obvi-
ously benefited from the perspec-
tive that can come from living in
twodifferent countrics. She isalso
well-travelled and well-read. She
has a viston and a [T'Id‘lll'l[_\' \\'.'!_\ m
advance ofheryears,”

Lohmann is now an ex-student.
She graduated earlier this year
fromthe Surrey Institute of Artand

Designat Espom. Herwork, along
with that of more than 1000 other
graduates from 40 or so advertis
ing and design schools across the
L'“Il'lﬂr_\ wias P-'II'[ ol [hl_' 'rl“”“:!l
D&AD New Blood exhibition
which this year wasused as the long
list for the new award. In July. the
judges drew up a shortlist of seven
who were invited for interview and
the chance to present their portfo
lios. Cue Julia®
The award is, obviously enough.
in memory of John Gillard, the
charismatic founder of the School
of Communications Arts who
died in December 2000, His school
exists no more, but during a glori-
ous decade from 1985, it was a
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Tamet'sabontideas and problem solving. Hhope Lean find a job where Lean think and explore’

emarkable incubator of creative

talent former pupils include
John Hegarty, Fink, Larry Barker
and Tiger Savage.

The avowed aim of the award is
to give recognition (and a mod-
icum of financial support) to the
outstanding creative of the gradu
ate crop cach year. Which by any
reckoning s a good deed in a
naughty world. But the very
existence of the award evokes an
ambiguous response from some
of the older and wiser heads in
creative departments. Yes, il's
great that Gillard is remembered
in this way and it's obviously
tremendous that the award lends a
helping hand to young talent. But

2 isn’tit ashame that Gillard’s work
* couldn’t have been carried on as

he'darguably have liked best —by
keepingthe SCA open?

Th another issue for another
day. The immediate question is
whether Lohmann is good arl
director material. Ashton clearly
thinks so. “She has an intelligence
thatisamazing and the thing s that
she is ineredibly disciplined. Julia
follows things through,” he says.

S0 1s Lohmann looking for a job
in the ad industry? Yes — she can
confirm she’s open to offers. “1'm
still interested in all aspects —
graphicde :‘:'Idl\d]'nrnLllIL[dl. ign
loo,” she says, "For me, | don't
regard these things asseparate. To
meit'sallaboutideasand problem
solving. I hope I can find a job
where I canthink and explore.”

She has hadacouple of conversa-
tions with potential employers
already and has applied for an
Abbott Mead Vickers BBDO
graduate incubator scheme. If the
industry doesn’tsnap herup,she’ll
have to look at other options —such
asamastersat the Roval College.

But what is her pereeption of the
advertising industry? Is it in a
healthy state right now? “Yes, in
England it is great,” she responds.
“When 1 go back to Germany [ am
horrified by the poor quality of the
advertising. Evervthing is so literal
there. In England vou don't have
to explain everything so much. |
could see myself in the advertising
industry here but not in Germany.
1think the fact that I got the award
proves that p npl\ here are inter-
estedinide

Or maggots, obviously. Which
brings us to the most important
question. Wi et when
vou're work aggotsona
semi-professional  basis? “You
have to use them \\'IIhIH a ceriain
period,” she says. “Aftera while,a
maggot '.\:]Imrnm[u.uhr\ salis.”




